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INTRODUCTION  
to TOP MARQUES  

Billed “the most exclusive automobile show in the world” by the New York 
Times, Top Marques is an annual supercar event held in the heart of Monaco, 

the undisputed international capital of luxury. 

Attended by many of the biggest names in the supercar and hypercar 
industry as well as a large number of niche independent 
manufacturers, Top Marques is the international automobile 
event to attend for those wanting to buy – or sell – the very 

latest models. 

Under the patronage of H.S.H. Prince Albert II of Monaco 
since its conception 16 years ago, the show has also 

become a unique event for all those interested in 
revolutionary innovations which will shape the transport of tomorrow. 

Top Marques will be held next year from June 10th to 14th in the Grimaldi 
Forum. Overlooking the Mediterranean Sea, this award-winning congress 

centre acts as the perfect venue for this exceptional automobile show.  

For an insight into Top Marques, please click here to watch our official 2019 video.

https://www.top-
marquesmonaco.
com/video/top-
marques-2019-offi-
cial-video/
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THE STORY SO FAR  
The concept of Top Marques was to create a unique event providing an 

extraordinary window onto the world of the luxury supercar industry with 
state-of-the-art technologies, high performance, sophisticated styles and a 

constant concern for the environment on the agenda. 

Since the first edition in 2004, more than one hundred new models have 
made their debut on to the global supercar stage at Top Marques, with last 

year breaking all records. No less than 8 world premieres including the latest 
McLaren Grand Tourer and Aston Martin DBS Superleggera OHMSS were 

unveiled by H.S.H. Prince Albert II of Monaco on the opening day. 

The show has also become synonymous with cutting-edge technology with 
many manufacturers from as far and as wide as Australia, America and the 

Far East choosing Top Marques as the launchpad for their ground-breaking 
inventions. 

After an extremely successful first edition under the management of Monaco 
Check-In in June 2019, a new category dedicated to classic cars will be 

launched next year. 
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Bentley and Aston Martin were present at Top Marques 2019 



WORLD PREMIERES   
Top Marques is being chosen by a progressive number of supercar manufacturers 

over other more established car shows as the place to launch world premieres. 
The state-of-the-art products are unveiled by the show’s patron H.S.H. Prince 

Albert II of Monaco on the first day of the show. 

Eight exhibitors selected the 16th edition of Top Marques as the podium on 
which to launch their brand-new models earlier this year including iconic 

British brands McLaren and Aston Martin DBS Superleggera OHMSS. 

There were also two world premieres from Australia – the first ever homologated 
Formula 1 car from Zacaria SC and Ferox’s Azaris, a six-wheeled ATV with the 

technology to drive on Mars. Italian manufacturer Militem presented its 
Militem Ferox for the first time, whilst Atelier du Gentleman unveiled its 

brand-new Carbon Zero motorbike.  

Meanwhile, two British luxury car manufacturers chose Top Marques as the 
launchpad for their limited-edition vehicles: Bentley presented the Continental 

GT No. 9 Edition to mark its 100th anniversary whilst Rolls-Royce displayed 
its ‘Eagle VIII Collection’, a special edition Wraith limited to 55 units. The 

Mercedes EQC also made it premier appearance at the show. 

Another two-wheel exhibitor – Stajvelo – launched a new model of its e-bike 
‘Made in Monaco’ called the Beau Rivage whilst another local manufacturer – 

King-Boat from Saint Tropez presented its new concert superboat the Bagheera 
50 GTS 3500 HP.

Ferox Azaris

McLaren GT

Militem Ferox

 Zacaria SC

Aston Martin DBS Superleggera OHMSS

Carbon Zero by L’Atelier du Gentleman
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INNOVATION  
AND NEW TECHNOLOGY

The Principality of Monaco is a bastion for ecological innovation with its 
Sovereign Prince Albert II globally renowned as a ‘green’ champion who 

works tirelessly to protect the environment. 

It will come as no surprise therefore that Monaco’s premier automobile show 
strives to promote the efficiency of green technology with a section dedicated 

entirely to new transport innovations.

At the last edition of Top Marques there were at least ten exhibitors presenting 
hybrid and electric vehicles, with one supercar – the Quant 48Volt - powered 

by salt-water! 

Over the years a number of ground-breaking technical innovations have 
been presented at Top Marques including the AeroMobil, the first prototype 

of a flying car and the Pal V, a road-driving vehicle that uses a wind-powered 
rotor to take off and fly. 

Quant 48Volt

Tesla

Puritalia Berlinetta

DEVINCI

Audi e-tron

Aston Martin Valhalla
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TOP MARQUES:  
WHERE SALES ARE MADE    

Over the years, a real market has developed in Monaco, positioning Top Marques 
as the benchmark show for manufacturers of exceptional luxury vehicles. 

Top Marques is a B2C show. During last year’s show, 75% of all exhibitors made 
sales. Each year, that number grows proving that the selection of exhibitors 

handpicked by Top Marques is relevant and in demand. 

It also indicates the qualitative caliber of visitor that attends the show. Top 
Marques enjoys a high concentration of high net worth individuals which is in 

part due to its home in the prestigious Principality of Monaco, and in part due to 
the exclusivity of the exhibitors and sponsors, which last year included Barclays 

bank, Rebellion Timepieces, Groupe Marzocco, Dassault Aviation and Ascoma 
Jutheau Husson. 

The timing of the show also plays its part – the 2020 edition will take part after 
the Formula 1 Monaco Grand Prix, at the start of the summer season on the French 

Riviera. 

As with the last edition, a ‘Special Private Opening’ by invitation only is being 
organised for the first day of the 2020 show. The idea of this unique opening is to 

welcome potential buyers in a privileged atmosphere. The ‘Special Private Opening’ 
will be reserved in priority to the members of the Automobile Club de Monaco 

and the guests of partners, exhibitors and sponsors of the show. Invitations to 
this exclusive event will also be given to AS Monaco players, Monaco Private Label 

members, Friends of the Musée Océanographique de Monaco, Donors of the 
Fondation Prince Albert II de Monaco and the best clients of the Société des Bains 

de Mer, including those of the Casino de Monte-Carlo. 

An opening cocktail party is held each year in one of Monaco’s luxury hotels 
allowing exhibitors, sponsors and VIP guests to network in a relaxing environment. 

Charles Leclerc

Dimitry Rybdovlev

Tommy Hilfiger and David Brown

Mika Häkkinen

Cocktail party at the Hôtel de Paris

Barclays VIP Lounge
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NATIONAL AND INTERNATIONAL 
VISIBILITY FOR YOUR BRAND

By participating in Top Marques... 

You will increase the visibility and outreach of your company by associating with 
our international marketing and advertising campaign before, during and after 

the event.

You will have your own page on our website, as well as the possibility to benefit 
from a full coloured page in our official Top Marques 2020 catalogue which will 

be distributed to all our VIP guests as well as accredited journalists. 

We work with more than 50 media partners to ensure that the event - and your 
brand in particular - has the best publicity. Last year’s media partners included 

Luxury Life, Le Point, Elite Traveler, Private Skies, Forbes, Spear’s, EVO, Club Auto 
and Nice Matin.

We also partner a number of social media influencers such as Shmee150, Pog 
Forever, Supercar Blondie and Tom Claeren, who will also talk about your brand 

before, during and after the show. 

A novelty for our 2020 edition is a ‘Digital Corner’ where live feeds will take place 
throughout the event as well as a personalized photo dossier of HD images taken 

during the show which you will be able to take away with you. 

For this new edition, we are negotiating new TV partnerships for thematic shows 
on TF1, M6, C8, CNN and Bloomberg. 

Exhibitors also benefit from Top Marques’s targeted press campaign thanks to a 
database of more than 7,000 journalists, reinforced by a marketing campaign on 

the French Riviera, including roll-ups in all 5-star hotels in the Principality, and an 
advertising campaign in front of the Casino de Monte-Carlo and the Café de Paris 

during the week before the opening of the show. 

Digital display at the venue

Visibility at the Grimaldi Forum

Kakemonos throughout Monaco

TV5 Monde filming at Top Marques

Signage in Casino Square

influencers Shmee150 and Pog live  
at Top Marques



“At Gentleman Car, we are proud to have been 
appointed official Shelby Legendary Cars importer 

for Europe nearly 10 years ago, now. Top Marques 
is in our events calendar for four years in a row. It is 

definitely a great show, not only for our business but 
also on a human point of view, thanks to the quality 

of the organisation team. 

“Since this year, spurred on by the new management 
led by Salim Zeghdar, the show has turned an important 

corner, more focused on cars and watches. It is the 
beginning of a new era for Top Marques in which we 

strongly believe.”
 Jean-luc de Krahe,  

Communications Director, Gentleman Car 

“We do a lot of tradeshows and events; and very few set 
the bar as high. We would like to thank the team for both 

their professionalism and enthusiasm. We are looking forward 
to coming back again next year, with our new models and 

maybe next time in the water.”
Abozar K, Sales and Marketing Director, X Shore 

“Top Marques was an amazing experience for me and my family. 
The team went above and beyond Including helping me prepare 

a dinner to propose to my fiancé. It was an amazing platform to 
unveil my supercar. At a moment’s notice you can have a Formula 1 

champion walk through or an influential YouTuber filming. It also 
provides a great networking opportunity. You feel like you are in 

the centre of the motoring universe. It is also nice and a huge honour 
when Prince Albert helps take off the covers of your creation”. 

Zac Mihajlovic, CEO Zacaria SC

“Simply and most importantly, Top Marques and the 
team behind it exceeded the expectations of Ferox 
across all aspects of the show. We were initially impressed 
by the proactive seeking and engagement of new 

technology, an unknown brand and the invitation to 
attend.

After confirming our attendance, we were warmed by the 
genuine interest in Azaris, our technology and the story 
behind Ferox. 

This genuine interest and willingness to connect with Ferox 
led to a deeper relationship and a greater opportunity for 
each to add value.

As a result, Top Marques was able to create and execute 
various marketing opportunities for our world premier of 
Azaris. These opportunities were significant milestones for 
Ferox and have provided us with unique exposure and 
meaningful outcomes for our future.

The coordination and logistics of the show were flawless from 
the information and guidance provided pre-show, the execution 

of the show itself and the post show follow up.

In attending Top Marques, Ferox aimed to connect with potential 
clients, corporate partners and investors. We wanted to draw 

them in and ask what is it, why is it and what’s possible when they 
saw Azaris. We are very pleased to say the attendees at Top Marques 
met our aim and went on to exceed it. The engagement by the 
attendees across a broad range of demographic, industries and 
points of view was fantastic. It allowed us to get a great sense of 
how our brand translates to the public, their interpretation of 

Azaris as well as future opportunities.

We believe Top Marques is true to its word in providing an 
extraordinary window into state of the art technology, 
sophisticated styling and revolutionary innovation which will 
shape the transport of tomorrow.” 

Troy Wheeler, CEO Ferox 

TESTIMONIALS

SUPERCAR SHOW
Azaris by Ferox



KEY FIGURES OF TOP MARQUES

16
100
1!200

EDITIONS OF TOP MARQUES 

SUPERCARS LAUNCHED  
IN WORLD PREMIERS IN 16 YEARS 

SUPERCARS EXHIBITED IN 16 YEARS 

250
14!000
10 MILLION 

JOURNALISTS ACCREDITED  
PER EDITION 

VISITORS  
PER EDITION 

VIEWS ON TELEVISION 
PER EDITION 

8
75%
4!500 

SPONSORS PER EDITION 

EXHIBITORS PER EDTION  
CONFIRM SALES

GUESTS INVITED BY SPONSORS  
PER EDITION 
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For More information and to reserve your stand,  
please contact:

Emeric Garcia, Event Director
Top Marques Monaco by Monaco Check-In

Les Sporades
35, avenue des Papalins

MC 98000 Monaco 

Mobile: +33 6 43 91 75 21
Email: emeric@topmarquesmonaco.com 

www.topmarquesmonaco.com 

CONTACT 
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